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+ Existentialism
* Theory of communicative
action

* Phenomenology

Being-with

* Presentation of self
(symbolic interactionism)

» Game theory

+ Behavioral theory of the firm

» Garbage can model

+ Interactionist sociology

« Configuration theory

* Theory of practice
« Socio-materiality
« Structuration theory

Consideration of others

Instrumentalism

Rationality Historicity

Lifeworld
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“Shared-world”
Heidegger

Being-with

Existential project . .
Sartre Social capital

Bourdieu

Consideration of others

Presentation of self
Goffman

Instrumentalism

Rationality Historicity
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K1 KREM IS5 SHESCER EL

Social media and Goffman’s presentation of self

Findings in IS literature

* Social media is like a theatre play where I conduct a performance; I play a
role

* On social media, I only show the “front stage” of me to others, and hide
the “backstage”

* On social media, I present myself in order to influence my audience

I try to influence others according to my interests on social media

* On social media, I want to control the impressions that others form of me

¢ On social media, I tend to lead others

* On social media, I tend to make others act in accordance with my plan

* Social media is a game-like situation where I am a player

* On social media, it is about knowing what the others are likely to do

I should try to guess others’ motives on social media

* On social media, I should try to guess other people’s possible moves

* Social media is about self-presentation

* Social media is about impression management—how I impress others

* On social media, I present myself as better than I am

* [ perform imaginative performances on social media

* On social media, I control my performance

* On social media, I present an idealized self to others

* On social media, I construct my identity for an audience

* On social media, I manage my identity as a brand

* On social media, I display imagined affordances

* On social media, I choose the features of myself I want to share with others

* Micro-blogging is convenient for the presentation of cultural, social, and po-
litical interest

* On micro-blogs, I show my interests in a consistent and visible manner
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Social media and Bourdieu’s social capital theory

Findings in current IS literature

» The main purpose of social media is to build social capital, which may lead to economic capital in the long run
» For each possible post, I should evaluate my hopes and the objective chances of success

¢ On social media, I should have a “feel for the game”

» My strategies on social media are the internalization of external chances in the subjective hopes and mental schemata

» My strategies on social media come partially from dispositions and are influenced with external conditions

» Anything I write on social media is socially influenced
« What I write on social media is not individual, but social and collective

» Each photo I post on social media is not about my taste. It has a social determination
» Each photo I post has a social function. It reflects a collective norm of morality

* My posts are influenced by social thinking and social motivation

» My posts on social media are influenced by my individual history, but also by my collective history
» The preferences I claim on social media are constituted over time by social structures

* Ipostcontent on social media to
accrue social capital

* Online social capital is more pow-
erful than offline social capital

* SNS allows me to communicate
instantly with a wider range of
people

* My online social capital influences
people to act in a joint way

* My online social media is instru-
mental for implementing my ob-

jectives

* Any of my posts on social media are the product of social structures that I reproduce

» Before posting anything on social media, I evaluate the likelihood of success
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Social media and existential project theory

Findings in current IS literature

* My contacts on my Facebook or WeChat hold a secret—the secret of who I am
* My relationships with my contacts on SNS are governed by the way they see me
I bear the responsibility of my behavior with others, but I am not the foundation of it

» I wish to understand the point of view that my SNS contacts have of me
¢ On SNS, I identify myself in the way my contacts look at me

* On SNS, I want to be the one that introduces the world to my contacts

» The world should be revealed to my contacts through me

* On SNS, I want to be the one who symbolizes the world for my contacts
» Each of my posts on SNS expresses my self completely

* Each of my posts on SNS can be understood through an existential project that I

made
« All my posts can be understood through my existential project
 This existential project is a free unification of all my posts on SNS

* On social media, I construct a coherent history of my presence

* Social media acts as a part of my everyday “being-with-others”

* On SNS, I project my past relationships onto future actions that
shape the present

* The posts on my SNS may be understood through my project of
historicizing myself

¢ My posts on SNS are a continuation of the memorializing of my
being in media that is historically performed through letters, dia-
ries, and other media-based records of my history

¢ My social media project is a unification of my being

« Social media contributes to experimenting with and legitimizing
my cultural or ethnic identity

« Social media is an ongoing project of unification in my life
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Heidegger’s “shared-world” theory

Findings in current IS literature

* The meaning of my posts on SNS to those who matter to me is that I care for them

* [ want to tell them on SNS that my concern for them is constitutive of my identity

¢ On SNS, I want to tell those I care for that the existence of others defines me

* The world I show to the others I care for on SNS is the world I take care of. This world contrib-

utes to the definition of my being

* On SNS, I want those who care to know that my existence is nothing without them, and that my

existence is for their sake

* The moments of my timeline on SNS show the world I care of

* My posts are a way to tell to the others I care for that I am nothing but “being-with” them and be-

ing for them

* On SNS, I want to express that I am nothing but a “being-with-others” that is encountered in the

shared surrounding world being taken care of

* Social media builds and strengthens my communities

 Status updates and ordering information on social me-
dia structures my past

* SNS support my peer-based sociality as part as my
ongoing socialization and “being-with-others”

» SNS support my critical peer-based sociality

* SNS help me to build new relationships while main-
taining previous relationships

* SNS strengthen my existing interpersonal relation-
ships

* SNS help my process of socialization and the consoli-
dation of my identity

* Any knowledge about myself is grounded in “being-with-others,” as represented by the posts on ~ * SNS assist me to connect with local communities

the timeline on my SNS

¢ SNS help build a collective identity

* To understand me is to understand the way I am with the others in the world and the way they ~ * SNS may contribute to the feeling of belonging to a

make my existence meaningful, as shown on the timeline of my SNS

broader community

* On the posts of my SNS, you can see how I see the world and myself through the others I care for

* My posts on SNS show that I am nothing but a being-in-the-world to be related to others
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Identified features

Non-identified features

Goffman’s presentation of ¢ Self-presentation
self » Impression management
» Highly curated version of myself
» Imaginative performances
 Performance control
¢ Idealized self
« Identity construction for an audience
« Identity management as a brand
» Imagined affordances
« Feature selection to be shared with others

Bourdieu’s social capital ~ * Social capital accruing

* My online social capital is more powerful than my offline social capital
« Influence of the ability of people to act together

* Objective implementation

Sartre’s existential project + Construction of a coherent history of my presence

» Everyday “being-with-others”

Strategic interaction (game theory)

Reproduction of social capital
Habitus (reproduction of social struc-
ture)

The way others contribute to my identity

* Project of past relationships to future actions that shape the present

 Project of historicizing myself

 Continuation of the memorializing of my being in media that is performed historically

» Project a unity of being
Heidegger’s “shared- » Community building and strengthening
world” * Structuration of past
» Peer-based sociality

 Relationship maintenance

Being-in-the-world

« Strengthening of existing interpersonal relationships

 Socialization and the consolidation of identity
» Connections with local community
 Collective identity building

» Sense of belonging to a community that is broader than in real life
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®6  VUFEIE HIBF IR HIHESE

Environment Intention
Goffman’s presentation of self =~ Work Open
Bourdieu’s social capital Work Open
Private Semi-open
Sartre’s existential project Private Closed, semi-open, open
Heidegger’s “shared-world” Private Closed
Work Semi-open
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